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ABSTRACT

The idea of entrepreneurship that was firstly stated in
1755 needs the support of social capital in the form of
social networking and supporting infrastructure
Entrepreneurship has important role as the backbone
of the national economy. Social entrepreneurship is a
derivative theory of entrepreneurship that can be
called as social change through innovative ideas, which
uphold morale and social awareness. Entrepreneurship
is not only measured by the financial aspect but also
measured by the social benefits of feeling by society.
This study assumes that one has taken out social
entrepreneurship if it has been sincere capital and
attitude to help social change. Thus, preparing social
entrepreneurship early among students is needed to
foster the degree of youth involvement in the
development of national economy.
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INTRODUCTION

Social entrepreneurship was conceived by Bill Drayton, the
founder of the Ashoka Foundation. It arguably is new theme
than the theory of CSR (Corporate Social Responsibility),
the most widely adopted concept by enterprise to get closer
to the surrounding environment including the business
environment and  consumer.  Furthermore,  social
entrepreneurship is not so popular. Social entrepreneurship
is different from corporate social responsibility (CSR)
activities. Misinterpretations are often focused on
entrepreneurship social which is regarded only to provide
service regardless of profit (Cornwall, 1998).

The French Revolution of July 14, 1789, which prompted
the poor conditions of the French Empire has driven the
revolution in the field of entrepreneurship. In this period,
Ricard Calton in 1755 raised thoughts about
entrepreneurship to boost the national economy.

Social entrepreneurship is important for wealth and
competitiveness of a nation (Smelser and Swedberg, 2010),
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as part of the value creation process related to the financial
risk and social psychology (Dees, 1998).

Hayton et al. (2002) stated that entrepreneurship is a special
stimuli associated with the economic institutions that will
adopt the principle of causability effect (Widiyanto, 2014).
Entrepreneurship requires both knowledge and art to run
(Jack and Anderson, 1999). Likewise, Putta (2014) is more
directed towards the state's role in the development of
entrepreneurship which has a vital role as the backbone of
economic development of a country. So, it should be more
attention from that given to large enterprises.

Currently, there is a tendency of developed countries to try
and assemble studying industrial policy (Rodrik, 2004),
whereas, developing countries like Indonesia are very
serious to implement industrial policies by increasing the
growth of entrepreneurship. This has been started since the
decade of 1990s. For example, Presidential Decree No. 4 of
1995 on June 30, 1995, expressed the need for an effort to
raise awareness and orientation of a strong entrepreneurial
society, increase the number of entrepreneurs who are
qualified, reliable, resilient and superior, leverage the power
and steadiness employers to be able to make progress and
the welfare of society at large and small enterprises and
cooperatives in particular, and cultivate the spirit, attitude,
behavior and entrepreneurial abilities in the community,
especially to the younger generation capable of being an
superior entrepreneurs. Njoroge and Gatungu (2013)
defines the entrepreneur is one who seeks initiative and
takes the risk and failure in business. Entrepreneurship is
the ability to manage information to adjust to the
environment due to the uncertainty (Douglas and Shepherd,
2002; McCaffrey and Salerno, 2011).

Montanari and  Bracker (1986) expressed that
entrepreneurial business life needs the support of social
capital in the form of the social network that can facilitate
and support the business.For entrepreneurial instigators, the
necessary touch and social support will lead to an
innovative performance (Zhu et al., 2012). It should be
understood that, innovation is an effort of establishing new
competencies. Hence, innovation is not always synonymous
with new products. Innovation can be in terms of resources
both internally and externally to improve firm operations
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(Kogut and Zander, 1992). Innovation is to create and
acquire new knowledge in order to produce new ideas that
can be accepted by the market (Berry et al., 2014). Kirzner
(1982 ) stated that uncertainty is something that can not be
separated from human life. Thus, there are needs to
accelerate in creating value through the encouragement of
courage in taking risks in order to obtain the result faster
anyway (Obsorne, 1987). In this context, social capital is a
resource that interact in a network management in order to
generate much needed business performance (Bourdieu and
Wacquant, 1992). Thus, it is clear that the purpose of this
study, is to know the preparation of the younger generation
in order to increase social entrepreneurs among young
Indonesians.

2. LITERATURE REVIEW

2.1. Entrepreneurship

Wilson (2012) explained that the Neo Classicaleconomic
theories, employees or individuals owned by company only
know the costs and revenues. The company is regarded as
the only technical place to achieve optimal production
value. As a result, there is no attempt to turn employees into
a fulcrum to generate new ideas for the company. At that
time, there was no theory of entrepreneur, although many
experts believe that at this time emerging various theories
related to entrepreneurs.

In his book, The Entrepreneur: An Economic Theory,
Casson (1982) explains that entrepreneurial is a way
capable of being utilized for the production of the
incorporation of a variety of resources to generate new
products or services that became trademark potential.
Therefore, there is a fundamental thing to be
entrepreneurship. Liargovas and Skandalis (2012) state
entrepreneurial motivation lies in the four factors namely,
family, community, personality and state of the market.
Entrepreneurs need to make market detection to see the
right opportunity, motivation to pursue opportunities, and
facilities that affect the outcome.

2.2. Social Entrepreneurship

Hoffer (1975) states that social issues are a challenge for
those who have a social life to fight for social value as the
potential to give birth to the idea of thinking to create a
social change. Specialists in the field of social
entrepreneurship, Dees (1998) states that social
entrepreneurship is a combination of a great spirit in the
social mission with  discipline, innovation, and
determination as those which would be in the business
world. Social entrepreneurial activity is an activity that do
not aim merely for profit, but doing business for social
purpose.

Social entrepreneurship can be referred to as bring about
social change through innovative ideas, which upholds the
moral and social conscience, in the case of action and
motivation individuals (Young and Grinsfelder 2011,
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Haynes, 2012). The concept of social entrepreneurship of
Sullivan Mort et al. (2003), focusing on properties and
individual abilities which emphasize on taking risk,
proactive, innovative, and sensitive to opportunities. With a
variety of existing social problems, social entrepreneurship
is believed to be capable of dealing with social problems
such as poverty and unemployment. The birth of the social
enterprise is expected to be social change agents that have
contribution to solve the social problems (Dahles et al.,
2010). Dal Forno and Merlone (2009) believes there must
be a formula or a concept that describes a type of social
entrepreneurial excellence and character. The presence of
business-based entrepreneur enables a significant number of
social entrepreneurs. Social entrepreneurship is considered
a prominent role in community participation and
commitment in the economic development of the nation (EI
Ebrashi, 2013).

3. RESEARCH METHOD

This study is a qualitative research, conducted with a survey
of young Indonesians in Semarang, Central Java. A total of
150 students participated in this study, providing answers
on social entrepreneurs.

Table 1. Profile of Respondents by gender

Gender amount
Man 90 (60%)

Women 60 (40%)
Total 150 (100%)

The table presents that respondents are predominantly 60%
of men and 40% of women. Meanwhile, respondents are
more dominated by the age of 20 years old.

Table 3. Profile of Respondents by Education

Age Amount
16-18 (35;‘2’/0 )
19-22 ( 4778/0 )
23-25 (1%!2/0 )
Total (1%)222)

From the educational profile ,the response shows that 63%
of respondents are undergraduate, followed by high school
(27%) and master (10%).
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4. RESULTS

The research question proposes in this study is very simple
just to know the understanding among Indonesian students
about social entrepreneur. The question form is, "do you
understand about social entrepreneur?” The empirical
evidence proves that only 33% of students understand what
social entrepreneurs mean. While the rest states do not
understand.

Table 4. Respondents answer

Answer amount

Understand 50 (33%)

Do not understand 100 (67%)

Total 150 (100%)

5. DISCUSSION

Oosterbeek et al. (2010) showed that there is a positive
relationship between personal actualities with the level of
skill that can be developed. Thus, people who are motivated
to be open to new ideas lead them to innovative and
creative to differentiate values with others (Aidis and Van
Praag, 2007). Thus, is inevitable that business performance
run by different individualist more related to the different
values and motivations (Georgellis and Wall, 2005;
Wilsonet al., 2007).

The motivation to undertake certain activities in order to
achieve alignment of strategy can be implemented using the
network to evolve (Insinga and Werle, 2000). Similarly,
motivation for the company plays an extremely important
effect on the company's progress (Hackman and Oldham,
1976). Another role is the motivation of the company can
be developed into a large and successful attempt in taking
advantage of opportunities. Entrepreneurship is a superior
personality with the ability to self-employed management
(Argote and Ingram, 2000), motivated not only by an
entrepreneurial  spirit, but also is associated with
competitiveness (Stalk, 1988).

Entrepreneurs has a vital role as the backbone of the
nation's economy, especially those who had received
education and training (Nilsson, 2012).Entrepreneurship
that is based on the people's economy was able to survive in
a difficult situation. Thus, it is important to teaching
entrepreneurship at all educational level (Ondracek et al.,
2011). The college is expected to also be able to create
reliable entrepreneurs (Jones and Hegarty, 2011).
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Lans et al. (2008), Hitt et al.(2012) state that the stakeholder
task is not only to create a business entrepreneur but also
using their presence in the business as a learning
environment that focuses on business planning, business
skills and the managerial ability in internal and external
environment. External environment is an environment
where extreme changes are not adherent to the wishes of the
company, among others, economic conditions, and political
policies. Internal scope is associated with the management
and employees as well as social organizations, management
and business ethics, and business locations (Kean et al.,
1998; Hollis and Yakhou (2008; Meyer, 1982; Kim, 2006;
Anggraeni, 2014; Fatimah, et al., 2017). Baron and
Markman (2000) reveal that entrepreneurship cannot be
separated from the search for profit maximization, but still
have to pay attention to the environment and surrounding
communities (Venkataraman, 1997; Thoumrungroje 2004;
Herman & Anggraeni, 2015).

Social entrepreneurship is an opportunity to form a new
business model that is useful for the empowerment of
surrounding communities, especially economic
empowerment.

The result expected to be achieved is not merely to gain any
material or customer satisfaction, but how ideas delivered in
community development provides a good impact for the
community in the long run (Bull and Urban 2008 ). Turkina
and Thi Thanh Thai (2013) states that the social
entrepreneurship has tosucceed in creating organizational
mix. by using the methods of business organization to
createsocial value.

6. CONCLUSION

Social entrepreneurship is a derivative of entrepreneurship
that was originally intended to make social change. As
previously mentioned, social entrepreneurship is very
different from general entrepreneurship that focuses on
creating new value and gaining profit. Social
entrepreneurship has been gracious in all areas of human
life such as art, culture, technology and much more on the
principle of work for social advancement. Social
entrepreneurship is an idea that is sensitive to social
problems that have an influence on the entrepreneurial
environment affecting the economic progress of the nation.
A key of social entrepreneurship is understanding social
issues and undertaking social changes.

The result of this study reveals that only about 33 percent of
students know about social entrepreneurship. This
encourages stakeholders to continually educate and
socialize social entrepreneurship in the younger generation.
As stated by Zainol et al. (2014) that it should be an effort
to be more public social entrepreneurship education in
addition to those conducted must obtain the support of all
parties to realize the people's welfare.



International Journal of New Media Studies
Vol. 4 Issue 2, July-Dec., 2017

REFERENCES

[1] Aidis, R., and M. Van Praag. 2007. "lllegal entrepreneurship
experience: Does it make a difference for business performance
and motivation?". Journal of Business Venturing, Vol. 22, No. 2,
pp. 283-310.

[2] Alvord, SH, LD Brown, and CW Letts. 2004. "Social
entrepreneurship and societal transformation an exploratory
study". The journal of applied behavioral science, Vol. 40, No. 3,
pp. 260-282.

[3] Anggraeni, A. I. (2014). Creating good citizen through
company ethical values. Jurnal Pengurusan, 42, 43-50.

[4] Argote, L., and P. Ingram. 2000. "Knowledge transfer: A
basis for competitive advantage in firms". Organizational
behavior and human decision processes, Vol. 82, No. 1, pp: 150-
169.

[5] Auerswald, PE 2009. "Creating social value". VVol., No., p.

[6] Baker, WE, and JM Sinkula. 2009. "The Complementary
Effects of Market Orientation and Entrepreneurial Orientation on
Profitability in Small Businesses *". Journal of Small Business
Management, Vol. 47, No. 4, pp.: 443-464.

[7] Baron, RA, and GD Markman. 2000. "Beyond social capital:
How social skills can enhance entrepreneurs' success”. The
Academy of Management Executive, Vol. 14, No. 1, pp. 106-
116.

[8] Berry, RI, A. Kumar, and JP Scott. 2014. "An innovation
being addressed in entrepreneurship undergraduate programs™ An
exploratory study ". Education Research International, Vol. 2014,
No., p.

[9] Bourdieu, P., and LJ Wacquant. 1992. An invitation to
reflexive sociology: University of Chicago Press.

[10] Bull, M., and B. Urban. 2008. "Social entrepreneurship in
South Africa: delineating the construct with associated skills".
International Journal of Entrepreneurial Behavior & Research,
Vol. 14, No. 5, pp. 346-364.

[11] Caldwell, K., SP Harris, and M. Renko. 2012. "The potential
of social entrepreneurship: Conceptual tools for applying
citizenship theory to policy and practice”. Intellectual and
Developmental Disabilities, VVol. 50, No.6, pp. 505-518.

[12] Casson, M. 1982. The entrepreneur: An economic theory:
Rowman & Littlefield.

[13] Cornwall, JR 1998. "The entrepreneur as a building block
for community”. Journal of Developmental Entrepreneurship,
Vol. 3, No. 2, pp. 141-148.

[14] Dahles, H., K. Verduyn, |. Wakkee, C. Hervieux, E.
Gedajlovic, and M.-FB Turcotte. 2010. "The legitimization of
social entrepreneurship”. Journal of Enterprising Communities:
People and Places in the Global Economy, Vol. 4, No. 1, pp. 37-
67.

[15] Dal Forno, A., and U. Merlone. 2009. "Social
entrepreneurship effects on the emergence of cooperation in
networks". Emergence: Complexity and Organization, Vol. 11,
No. 4, pp. 48.

[16] Dees, JG 1998. The meaning of social entrepreneurship:
Kauffman Center for Entrepreneurial Leadership.

[17] Douglas, EJ, and DA Shepherd. 2002. "Self-
employment as a career choice: Attitudes, entrepreneurial
intentions, and utility maximization". Entrepreneurship Theory
and Practice, Vol. 26, No. 3, pp. 81-90.

[18] Duvnés, H., P. Stenholm, M. Brannback, and AL Carsrud.
2012. "What are the Outcomes of Innovativeness within Social
Entrepreneurship? The Relationship Between Innovative
Orientation and Social Enterprise Economic Performance”.

36

ISSN: 2394-4331

Journal of Strategic Innovation and Sustainability, VVol. 8, No. 1,
pp: 68-80.

[19] EI Ebrashi, R. 2013. "Social entrepreneurship theory and
sustainable social impact”. Social Responsibility Journal, Vol. 9,
No. 2, pp. 188-209.

[20] Fatimah, F., Rosadi, D., Hakim, R. F., & Alcantud, J. C. R.
(2017). Probabilistic soft sets and dual probabilistic soft sets in
decision-making. Neural Computing and Applications, 1-11.

[21] Georgellis, Y., and HJ Wall. 2005. "Gender differences in
self - employment". International review of applied economics,
Vol. 19, No. 3, pp. 321-342.

[22] Hackman, JR, and GR Oldham. 1976. "Motivation through
the design of work: Test of a theory". Organizational Behavior
and Human Performance, Vol. 16, No. 2, pp. 250-279.

[23] Haynes, P. 2012. "The Social of Social Entrepreneurship:
Building a New Field using a New Paradigm". American Journal
of Entrepreneurship, Vol., No. 1, pp. 57-69.

[24] Hayton, K., LC Ranford-Cartwright, and D. Walliker. 2002.
"Sulfadoxine-pyrimethamine resistance in the rodent malaria
parasite  Plasmodium chabaudi”. Antimicrobial agents and
chemotherapy, Vol. 46, No. 8, pp. 2482-2489.

[25] Herman, L. E., & Anggraeni, A. I. 2015. Nurturing Green
Product Into Globalization: Challenges and Opportunities Over
Indonesian SMEs, 13 (7).

[26] Hitt, M., RD Ireland, and R. Hoskisson. 2012. Strategic
management cases: competitiveness and globalization: Cengage
Learning.

[27] Hoffer, JR 1975. "Information science in social work
education: The NCSW approach”. Journal of Education for
Social Work, Vol. 11, No. 2, pp. 52-59.

[28] Hollis, QL, and M. Yakhou. 2008. "The Business Choice or
the Ethical Choice: Decision- Making in an Incentive
Environment". Business Renaissance Quarterly, Vol. 3, No. 4,
pp. 21.

[29] Insinga, RC, and MJ Werle. 2000. "Linking outsourcing to
business strategy”. The Academy of Management Executive,
Vol. 14, No. 4, pp. 58-70.

[30] Jack, SL, and AR Anderson. 1999. "Entrepreneurship
education within the enterprise culture: producing reflective
practitioners”. International Journal of Entrepreneurial Behavior
& Research, Vol. 5, No. 3, pp. 110-125.

[31] Jiao, H. 2011. "A conceptual model for social
entrepreneurship directed toward social impact on society".
Social Enterprise Journal, Vol. 7, No. 2, pp. 130-149.

[32] Jones, C., and C. Hegarty. 2011. "Exploring the Role of
Entrepreneurial Marketing in Entrepreneurship Education™.
Journal of Small Business and Entrepreneurship, Vol. 24, No. 1,
pp: 125-138.

[33] Kean, R., L. Gaskill, L. Leistritz, C. Jasper, H. Bastow-
Shoop, L. Jolly, and B. Sternquist. 1998. "Effects of community
characteristics, business environments, and competitive strategies
on rural retail business performance". Journal of Small Business
Management, Vol. 36, No. 2, pp. 45.

[34] Kim, JA 2006. "Opportunities and Challenges in
Liberalizing the Environmental Goods and Services Market: The
Case of Developing Countries in Asia". Journal of World Trade,
Vol. 40, No. 3, pp. 527-548.

[35] Kirzner, IM 1982. "Method, process,
economics". Lexington: DC Heath, Vol., No., pp.
[36] Kogut, B., and U. Zander. 1992. "Knowledge of the firm,
combinative capabilities, and the replication of technology".
Organization science, Vol. 3, No. 3, pp. 383-397.

[37] Lans, T., H. Biemans, J. Verstegen, and M. Mulder. 2008.
"The influence of the work environment on entrepreneurial

and Austrian



International Journal of New Media Studies
Vol. 4 Issue 2, July-Dec., 2017

learning of small-business owners". Management Learning, Vol.
39, No. 5, pp. 597-613.

[38] Liargovas, PG, and KS Scandals. 2012. "Motivations of
migrant entrepreneurship in Greece: a factor analysis approach”.
Journal of Small Business and Enterprise Development, Vol. 19,
No. 4, pp. 627-639.

[39] McCaffrey, M., and JT Salerno. 2011. "A theory of political
entrepreneurship”. Modern Economy, Vol. 2, No. 4, pp. 552-560.
[40] Meyer, AD 1982. "Adapting to environmental jolts".
Administrative Science Quarterly, Vol., No., pp: 515-537.

[41] Montanari, JR, and JS Bracker. 1986. "The Strategic
Management Process at the Public Planning Unit Level".
Strategic Management Journal, Vol. 7, No. 3, pp. 251-265.

[42] Nilsson, T. 2012. "Entrepreneurship education-does it
matter?". International Journal of Business and Management,
Vol. 7, No. 13, p40: p40.

[43] Njoroge, CW, and J. Gatungu. 2013. "The Effects of
Entrepreneurial Education and Training on Developing of Small
and Medium Size Entreprises in Githunguri District- Kenya".
International Journal of Education and Research, Vol. 1, No. 8,
pp. 1-22.

[44] Obsorne, AE j. 1987. Understanding Entrepreneurship:
Business Forum.

[45] Ondracek, J., A. Bertsch, and M. Saeed. 2011.
"Entrepreneurship education: Culture's rise, fall, and unresolved
role". Interdisciplinary Journal of Contemporary Research in
Business, Vol. 3, No. 5, pp. 15-28.

[46] Oosterbeek, H., M. Van Praag, and A. Ijsselstein. 2010.
"The impact of entrepreneurship education on entrepreneurship
skills and motivation". European economic review, Vol. 54, No.
3, pp.: 442-454.

[47] Putta, SS 2014. "Improving Entrepreneur's Management
Skills through Entrepreneurship Training". Journal of Commerce
and Management Thought, VVol. 5, No. 3, pp: 459-474.

[48] Rodrik, D. 2004. "Industrial policy for the twenty-first
century". Vol., No., p.

[49] Smelser, NJ, and R. Swedberg. 2010. The handbook of
economic sociology: Princeton University Press.

[50] Stalk, G. 1988. "Time - the next source of competitive
advantage". VVol., No., p.
[51] Sullivan Mort, G. Weerawardena, J. Carnegie, and
Kashonia.  2003.  "Social  entrepreneurship:  Towards
conceptualisation”. International journal of nonprofit and
voluntary sector marketing, Vol. 8, No. 1, pp: 76-88.

[52] Swanzen, R., and CD Rowe. 2013. "Community engagement
as a form of social entrepreneurship in higher education
curriculum™. Journal of Community Positive Practices, Vol. 13,
No. 4, pp: 55-70.

37

ISSN: 2394-4331

[53] Thoumrungroje, A. 2004. "The effects of globalization on
marketing strategy and performance”, Washington State
University.

[54] Turkina, E., and M. Thi Thanh Thai. 2013. "Social capital,
networks, trust and immigrant entrepreneurship: a cross-country
analysis". Journal of Enterprising Communities: People and
Places in the Global Economy, Vol. 7, No. 2, pp. 108-124.

[55] Venkataraman, S. 1997. "The distinctive domain of
entrepreneurship research”. Advances in entrepreneurship, firm
emergence and growth, Vol. 3, No. 1, pp. 119-138.

[56] Widiyanto, I. 2014. "A Study Of The Innovation Power Of
Smes In  Semarang". Journal of Management and
Entrepreneurship, Vol. 16, No. 2, pp. 131-140.

[57] Wilson, C. 2012. "The integrated propulsion strategy theory:
A resource, capability and industrial organization". Journal of
Management Policy and Practice, Vol. 13, No. 5, pp. 159-171.
[58] Dr. P. Abirami and R. Priya Dharshini, A Behavioural Study
on Academic Stress of School Students in Chennai City.
International Journal of Marketing and Human Resource
Management, 8(1), 2017, pp. 18-23.

[59] Wilson, F., J. Kickul, and D. Marlino. 2007. "Gender,
entrepreneurial Self - Efficacy, and entrepreneurial career
intentions: Implications for entrepreneurship Educationl".
Entrepreneurship Theory and Practice, Vol. 31, No. 3, pp. 387-
406.

[60] Ramesh R Kulkarni, A Study on the Factors Restricting
Online Buying Behavior of Semi- Urban College Students of
North Karnataka. International Journal of Management, 7(7),
2016, pp. 114-121.

[61] Young, DR, and MC Grinsfelder. 2011. "Social
entrepreneurship and the financing of third sector organizations".
Journal of Public Affairs Education, Vol., No., pp: 543-567.

[62] Dr. Arvind Narayan Chaudhari. A Study of Perception about
“Make In India” among College Students. International Journal
of Management, 6(11), 2015, pp. 37-44

[63] Yunus, M. Year. "Social business entrepreneurs are the
solution™. Articles presented at the Skoll World Forum on Social
Entrepreneurs. Said School of Business, University of Oxford,
UK, in.

[64] Zainol, FA, WNW Daud, Z. Abdullah, and MR Yaacob.
2014. "Social Entrepreneurship Practice in Malaysia-The Case of
Social NGO". International Journal of Academic Research in
Business and Social Sciences, Vol. 4, No. 4, pp. 152-160.

[65] Zhu, Y., X. Wittmann, and MW Peng. 2012. "Institution-
based barriers to innovation in SMEs in China". Asia Pacific
Journal of Management, Vol. 29, No. 4, pp. 1131-1142.



