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ABSTRACT 

 

The rise of the internet, along with the evolution of 

Information and Communication Technology (ICT) 

and Web 2.0, has revolutionized political 

communication worldwide. In India, social media has 

dramatically transformed how political parties engage 

with voters, especially during elections. This paper 

explores the impact of social media on India's Lok 

Sabha and assembly elections, focusing on its role in 

shaping political campaigns, enhancing voter 

engagement, and influencing outcomes. By analysing 

key elections, including the 2014 and 2019 Lok Sabha 

elections and various state assembly elections, the 

paper highlights how political parties like the Bharatiya 

Janata Party (BJP) and Congress have strategically 

used social media.The study also examines the extensive 

use of social media in assembly elections held during 

the COVID-19 pandemic, which forced political parties 

to rely on virtual campaigning due to restrictions on 

physical rallies. This paper covers social media’s role in 

assembly elections across states like Uttar Pradesh, 

Uttarakhand, Punjab, Goa, West Bengal, and Kerala. 

The onset of the pandemic accelerated the shift to social 

media, making it a vital tool for political 

communication. Additionally, the paper looks at the use 

of social media in the 2022 assembly elections in 

Gujarat and Himachal Pradesh, highlighting its 

growing importance in Indian electoral strategies. 

 

Keywords: Social Media, Political Impact, Voter 

Engagement, Lok Sabha Elections, Assembly Elections, 

Misinformation, Digital Divide, BJP, Congress. 

 

INTRODUCTION 

 

The advent of the internet in the 1990s marked the 

beginning of a globally connected digital population (Kahn 

2021). The development of Information and 

Communication Technology (ICT) and Web 2.0 created 

numerous opportunities for individuals, significantly 

influencing various aspects of life, including politics and 

elections. Over the past decade, India‘s digital population 

has grown substantially. As the world‘s largest democracy 

with the highest proportion of young people, India has 

become the second-largest market for Internet users 

(Internet and Mobile Association of India). 

 

Social media‘s importance in politics and elections has 

grown in India and globally. Kaplan and Haenlein (2010) 

define social media as "a group of Internet-based 

applications that build on the ideological and technological 

foundations of Web 2.0, and that allow the creation 

and exchange of user-generated content." Boyd and 

Ellison (2007) similarly describe it as technologies 

enabling users to create public profiles, build 

relationships, and view others‘ friend lists. Initially a 

social networking tool, social media has evolved into a 

platform for political communication, enabling 

politicians to engage with voters effectively. The 

emergence of ICT and Web 2.0 revolutionized 

communication, shifting from traditional media like 

television and newspapers to democratized information 

flow via social media. 

 

The role of social media in politics and elections 

gained global attention during Barack Obama‘s 2008 

and 2012 U.S. presidential campaigns, where he 

effectively used it for election campaigning and 

communication. Social media also played a pivotal 

role during the Arab Spring, mobilizing citizens to 

challenge monarchical rulers in West Asia and North 

Africa. In India, its political impact became evident 

during the 2008 Mumbai attacks, where it served as a 

critical information medium. The 2009 national 

election marked the first diplomatic use of Twitter by 

the Indian Foreign Ministry. Anna Hazare‘s anti-

corruption movement further demonstrated the power 

of platforms like Facebook and Twitter in mobilizing 

mass support (Kattakayam 2011). Social media 

empowered women during the global #MeToo 

campaign, with Indian women leveraging Twitter to 

address sexual harassment. It also played a crucial role 

in the 2012 Nirbhaya case protests, mobilizing citizens 

and prompting the government to enact stricter anti-

rape laws (Padhiyar 2019). 

 

Social media has been instrumental in mobilizing 

social movements and elections both globally and in 

India, facilitating participation in various protests and 

electoral causes. Its role in Indian elections became 

prominent during the 2014 and 2019 Lok Sabha 

elections, where the Bharatiya Janata Party (BJP) 

effectively utilized it for campaigning. This success 

prompted other political parties to integrate social 

media into their strategies. Social media enhanced 

voter engagement, enabling politicians to interact with 

constituents, shape public opinion, and mobilize 

support during elections. 

 

In recent years, Indian politicians have increasingly 

recognized the effectiveness of social media as a 

communication tool. Digital media is now an essential 

component of modern election strategies, with the 
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potential for continued influence on political 

communication, voter engagement, and policy advocacy. 

This paper explores the impact of social media on Lok 

Sabha and assembly elections in India, highlighting its 

transformative role in shaping the country‘s political 

landscape. 

 

Objectives of the Study 

To analyse the role of social media in shaping political 

campaigns during the Lok Sabha and assembly elections in 

India. 

 

To examine the impact of social media on voter 

engagement, political communication, and public opinion. 

 

To explore the strategies employed by political parties, 

particularly the BJP, in leveraging social media for 

electoral gains. 

 

To assess the challenges of misinformation and the digital 

divide in using social media during elections. 

 

To evaluate the effectiveness of social media in influencing 

electoral outcomes and shaping political discourse. 

 

Hypothesis 

Social media has significantly enhanced political 

communication, enabling political parties to connect more 

directly with voters, particularly in urban and rural areas. 

 

The strategic use of social media platforms has played a 

pivotal role in shaping voter behaviour and influencing 

election outcomes in India. 

 

The rise of social media has contributed to the spread of 

misinformation, which has affected the integrity of 

political campaigns and electoral processes. 

 

RESEARCH METHODOLOGY 

 

This study adopts a qualitative research methodology, 

utilizing secondary data. the data includes an analysis of 

media reports, academic literature, and electoral data.  

 

The study examines the 2014 and 2019 Lok Sabha 

elections and various state assembly elections to assess the 

impact of social media on political campaigns and voter 

behaviour. A comparative analysis of the social media 

strategies employed by different political parties will also 

be conducted. 

 

Relevance of the Study 

This study is highly relevant in the context of 

contemporary Indian politics, where social media has 

become a central tool for political campaigning and voter 

engagement. Given the increasing reliance on digital 

platforms, understanding the influence of social media on 

election outcomes is crucial for political parties, 

policymakers, and voters. The findings of this study will 

provide valuable insights into the evolving dynamics of 

political communication in India and the role of digital 

media in shaping democratic processes. 

 

SCOPE OF THE STUDY 

 

Geographical Focus: This study examines the impact 

of social media on elections in India, focusing on the 

2014 and 2019 Lok Sabha elections and various state 

assembly elections, highlighting the role of major 

political parties, including BJP, Congress, and regional 

parties. 

 

Temporal Scope: The study covers the period from 

2012 to 2022, a decade during which social media has 

become a significant tool in Indian electoral politics, 

influencing both national and state elections. 

 

Platforms Under Study: The research focuses on key 

social media platforms—Facebook, Twitter, 

WhatsApp, Instagram, and YouTube—and how 

political parties use these platforms for voter 

engagement, agenda promotion, and public opinion 

influence. 

 

Political Impact: The study explores the effect of 

social media on voter behaviour, party strategies, and 

election outcomes, examining the role of digital 

campaigns and influencers in shaping public 

perception. 

 

Voter Demographics: The research also investigates 

how different voter demographics (youth, rural vs. 

urban populations, first-time voters) engage with social 

media and how this influences political participation 

and voting decisions. 

 

LIMITATIONS OF THE STUDY 

 

Subjectivity in Misinformation: The study addresses 

the impact of misinformation but may not fully capture 

the nuanced effects of fake news on voter decision-

making. 

 

Digital Divide: The study does not fully explore the 

effects of social media on populations with limited or 

no internet access, particularly in rural areas. 

 

Time Constraints: The dynamic nature of social 

media may limit the study‘s ability to capture recent 

trends and new platforms that emerged after 2022. 

 

Regional Focus: The research covers several states 

but does not provide an exhaustive analysis of all 

regions in India, particularly those where social media 

had a minimal impact. 

 

Focus on social media Alone: The study concentrates 

on social media‘s role without considering the 

interaction with traditional media or offline campaign 

strategies. 
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Lack of Longitudinal Data: The study‘s focus on a 

specific period (2012-2022) may not provide a 

comprehensive view of long-term trends in social media‘s 

influence on political engagement and voter behaviour. 

 

Despite these limitations, the study offers valuable insights 

into social media‘s transformative role in India's electoral 

politics. 

 

Impact of Social Media on Lok Sabha Elections 

The impact of social media for political purposes in India 

has grown significantly since 2012, particularly during the 

2014 Lok Sabha elections. Political parties heavily relied 

on platforms like Facebook, Twitter, and WhatsApp to 

engage with voters. The BJP led the way, utilizing social 

media effectively to gain an edge over competitors (Rajput 

2014). The digital platforms had a significant impact on 

campaigning and political communication, with social 

media playing a key role in the BJP‘s massive victory in 

the 2014 elections (Rao 2020). This trend continued in the 

2019 Lok Sabha elections, where the BJP once again 

leveraged social media to amplify its outreach. 

 

Recognizing its potential impact on influencing public 

opinion, other political parties began to establish a 

presence on social media. They created accounts and 

groups on platforms like Facebook and WhatsApp to 

connect with voters and shape public narratives. However, 

these platforms were also misused to spread fake and 

divisive content. In the months leading up to the 2019 

elections, parties such as BJP, INC, BSP, and SP were 

reportedly disseminating misinformation through 

WhatsApp groups (Narayanan et al. 2019). The BJP 

deployed over 900,000 volunteers, or "Cell Phone 

Pramukhs," to create WhatsApp groups aimed at sharing 

information about the party‘s achievements and policies. 

Similarly, Congress launched the 'Digital Sathi' app to 

directly engage with voters at polling booths. Despite 

efforts by WhatsApp to curb misinformation, the platform 

was widely exploited during the elections, leading to the 

2019 polls being dubbed the "WhatsApp Elections" (Anon 

2019). 

 

Social media has had a profound impact on Indian political 

parties, allowing them to enhance their visibility and 

influence. Youth spend a significant amount of time on 

these platforms, with 65% of Indian users considering 

social media an important source for staying informed 

(Krishnan 2019). Urban and rural youth increasingly rely 

on social networking sites, prompting political parties to 

strengthen their digital presence. The impact of these 

platforms has been evident in tech-savvy candidates 

leveraging them to attract first-time voters (Kanungo 

2015). 

 

Twitter has had a significant impact during elections. 

Prime Minister Narendra Modi has been active on Twitter 

since 2009, while his opponent Rahul Gandhi began using 

the platform after the 2014 elections. Modi‘s campaigns, 

such as 'Main Bhi Chowkidar,' have demonstrated the 

effectiveness of social media in shaping public opinion. 

Although Rahul Gandhi made strides on Twitter, the 

BJP remained ahead in leveraging the platform for 

electoral gains (Rao 2019). Studies suggest that 

Twitter not only amplifies political messages but also 

has a significant impact on helping politicians build 

their brand and engage directly with voters (Ahmed, 

Jaidka, and Cho 2016). 

 

Other platforms like Facebook and Instagram have 

also had a considerable impact. During the 2014 

elections, Facebook introduced features like ‗I am a 

Voter' to encourage youth participation, while BJP IT 

cells launched innovative campaigns, such as 

automated personalized messages and interactive 

quizzes. Modi‘s dominance extended to Instagram, 

where he had over 71.3 million followers as of 

December 2022, making him the most-followed 

politician on the platform (Dua 2019). 

 

Despite its impact, the role of social media in 

influencing election outcomes remains debated. While 

some studies highlight its ability to engage first-time 

voters and increase political participation, others argue 

that its influence on voting behaviour is limited 

(Kanungo 2015; CSDS 2019). Nevertheless, the 

impact of social media continues to grow as a vital tool 

for political communication, enabling leaders to 

connect with the electorate in innovative and far-

reaching ways. 

 

Social Media and Assembly Elections: Impact of 

Digital Campaigning 
During assembly elections in India, social media has 

emerged as a highly effective medium for engaging 

with voters, significantly impacting political 

communication. The COVID-19 pandemic forced 

politicians and political parties worldwide to adopt 

virtual rallies, amplifying the role of social media in 

elections. In 2021 and 2022, legislative assembly 

elections in several Indian states were primarily 

conducted through digital platforms, as physical rallies 

were restricted by the Election Commission. As a 

result, political parties and candidates had to 

increasingly rely on digital media to reach voters. 

 

The BJP, known for its tech-savvy approach, made a 

significant impact by leveraging social media during 

the Uttar Pradesh assembly elections. According to 

Amit Malaviya, the BJP's IT head, Prime Minister 

Modi conducted multiple virtual rallies, drawing the 

participation of thousands, with millions watching 

through social media platforms (Shekhar 2022). The 

BJP utilized digital media to promote welfare 

programs and train its cadres to effectively manage 

social media outreach. The party‘s social media team, 

though largely behind the scenes, played a crucial role 

in the BJP's success, which resulted in a resounding 

victory in UP. Campaign slogans like Jo Ram Laye 

Hai Hum UnkoLayenge‖ and ―Farak Saaf Hai 

significantly impacted voter perception, contributing to 

the party‘s success (Khan 2022). 
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Similarly, other political parties like Congress, Samajwadi 

Party (SP), and Bahujan Samaj Party (BSP) also embraced 

social media to reach out to voters. Congress used 

platforms such as Facebook, Twitter, and Instagram to 

conduct virtual rallies and engage with voters. Congress's 

social media chairperson, Rohan Gupta, emphasized the 

importance of social media for gathering feedback and 

shaping strategic decisions (Shekhar 2022). The SP and 

BSP, aiming to challenge the BJP‘s dominance, employed 

social media for policy dissemination and counter-

campaigning. 

 

In Punjab, the BJP created over 17,000 WhatsApp groups 

to spread its messages and promote hashtags like 

NawaPunjab Bhajpa De Naal to engage voters. Congress 

also utilized hashtags such as CongressHiAayegi to rally 

support, while the Aam Aadmi Party (AAP), which 

ultimately won, focused its online campaigns on issues like 

unemployment, inflation, and the agricultural crisis 

(Dahiya 2022). 

 

The Congress party recognized the pivotal role of social 

media during the pandemic and engaged voters through 

digital platforms like Facebook and YouTube. Key 

initiatives like "Priyanka Ke Saath Live" allowed direct 

interaction with the electorate (Mishra 2022). Similarly, in 

Goa, the Congress's social media team posted anti-BJP 

content, aiming to highlight the ruling party's failures, but 

the BJP, with its efficient strategy, maintained an edge in 

the digital space (Upadhyay 2022). 

 

In West Bengal, the BJP‘s appointment of Amit Malaviya 

as a co-convener boosted its social media efforts. The party 

created Facebook pages critical of Mamata Banerjee's 

government to sway public opinion, though the Trinamool 

Congress (TMC) was also active online, spending 

significantly on digital ads to defend its position (NDTV 

2021). Despite spending more on digital ads, the TMC won 

the election, while the BJP secured the position of formal 

opposition. 

 

In Kerala, political parties turned to social media to 

overcome the limitations imposed on physical rallies. 

Popular campaign songs were shared widely, particularly 

by the Left Democratic Front (Praveen 2021), further 

underlining the growing influence of digital platforms in 

electoral strategies. 

 

During the Uttarakhand and Himachal Pradesh assembly 

elections, social media became an essential tool for both 

the BJP and Congress. In Uttarakhand, the BJP created 

WhatsApp and Telegram groups to keep voters engaged, 

and their "Cyber Yodha" campaign successfully targeted 

the youth (Deccan Herald 2022). In Himachal Pradesh, 

both parties launched intensive online campaigns using 

slogans to sway voter sentiment and create a strong digital 

presence. 

 

In Gujarat, the BJP's extensive social media army, 

including 100 digital marketing students and 10,000 

workers, demonstrated the party's focus on leveraging 

social media for political gain (Vaktaniya 2022). By 

dividing its social media efforts into multiple zones 

and districts, the BJP ensured comprehensive reach 

and visibility across the state. 

 

Overall, social media has had a profound impact on 

election campaigns in India, reshaping traditional 

strategies and enabling political parties to directly 

connect with voters, even amidst challenges posed by 

the pandemic. 

 

FINDINGS OF THE STUDY 

 

Increased Voter Engagement: Social media has 

significantly increased voter engagement, especially 

among the youth and urban populations. Political 

parties have successfully used platforms like 

Facebook, Twitter, and WhatsApp to mobilize voters, 

share information, and encourage participation in 

elections. 

 

Impact of Misinformation: The study found that 

social media platforms have been used to disseminate 

both information and misinformation, which has 

sometimes led to confusion and polarization among 

voters. Despite efforts by platforms like WhatsApp to 

curb fake news, the spread of misleading content has 

been a persistent challenge. 

 

Effective Campaign Strategies: The BJP has been 

particularly successful in using social media for 

campaigning, with Prime Minister Narendra Modi's 

use of Twitter and Facebook serving as key tools for 

shaping public opinion. Other parties, such as 

Congress and regional players, have also adopted 

digital strategies, though the BJP has generally been 

more effective in leveraging these platforms for 

outreach. 

 

Digital Divide: While social media has reached a large 

portion of the Indian population, the digital divide 

remains a challenge. Rural areas and older 

demographics have less access to the internet, limiting 

the overall impact of social media on voter 

engagement in these regions. 

 

RECOMMENDATIONS AND SUGGESTIONS 

 

Strengthening Digital Literacy: Political parties 

should invest in digital literacy programs to ensure that 

voters, especially in rural areas, can effectively 

navigate social media platforms and access reliable 

information. 

 

Combating Misinformation: Greater efforts are 

needed to address the spread of fake news and 

misinformation on social media. Political parties 

should engage in fact-checking and promote 

transparent communication. 
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Inclusion of Marginalized Groups: Political campaigns 

should ensure that marginalized groups, including rural 

voters and the elderly, are not excluded from the digital 

engagement process. 

 

Regulation of Digital Campaigning: The government 

should consider regulations to ensure the ethical use of 

social media in elections, including the monitoring of 

digital ads and preventing the spread of divisive content. 

 

CONCLUSION 

 

Social media has become a central tool in Indian elections, 

with all major political parties utilizing it extensively for 

campaigning. Its significance has grown since the 2014 

Lok Sabha elections, and the 2019 elections saw 

unprecedented use of social media to engage voters. 

During the pandemic, the Election Commission of India 

banned physical rallies, making social media the primary 

medium for political communication and outreach. The 

assembly elections in several states, including Gujarat and 

Himachal Pradesh, also saw political parties like the BJP 

and Congress heavily rely on digital platforms to connect 

with voters. The role of social media is expected to grow 

further in future elections, which is a positive development 

for Indian democracy. By making communication more 

inclusive and engaging, social media has transformed 

political discourse in India. However, challenges like 

misinformation and the digital divide remain. As social 

media platforms continue to evolve, they will shape future 

political campaigns, and a digitally literate electorate will 

be essential for the health of India‘s democracy. This study 

highlights the potential of social media to enhance political 

engagement while acknowledging its limitations. 
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