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Abstract 

 

Every few decades, a revolutionized innovation 

enters the marketplace that profoundly changes the 

way industries operate, individuals interact, or 

governments function. The 20th century was marked 

by major breakthroughs like the development of the 

telephone, the automobile, and the personal 

computer. Today, we are witnessing the dawn of the 

AI, a technology that allows devices to communicate 

with one another without requiring back-end user 

action or input. AI has the potential to completely 

revolutionize the way we discover, interact, analyze, 

and use data. It can also reduce costs, improve 

efficiency, foster transparency, and provide 

personalized services. AI opens up access to better 

data, smarter analytics and more customized 

customer experiences. Given its potential, AI is 

expected to continue revolutionizing the world in the 

coming years. ChatGPT is a text-generating 

artificial intelligence system developed by the 

artificial intelligence research firm Open AI. This 

system is designed to generate text by predicting the 

next word, phrase, or sentence like that of a human 

conversation. By taking into account preceding 

words and context, the AI system can generate 

response sentences that are coherent, relevant, and 

convincing. This system can then be used for natural 

language processing needs ranging from customer 

support to automated content creation. ChatGPT 

has the potential to revolutionize the way companies 

process natural language, providing faster and more 

efficient solutions. We discussed in this research, 

ChatGPT can generate content that is tailored to 

each user based on their particular interests and 

preferences, helping to create a more engaging and 

individualized experience for users. ChatGPT can 

also be used for automated customer support and 

help agents quickly respond to customer inquiries. 

Additionally, this AI system can be used to create 

new and interesting content for digital marketing 

campaigns or other communication purposes. 

 

Keywords: AI (Artificial Intelligence), ChatGPT, 

Smart Analytics, NLP (Natural Language 

Processing). 

 

Introduction  

 

ChatGPT is Open AI's proprietary chatbot platform that 

uses sophisticated Natural Language Processing (NLP) 

techniques and deep learning to generate realistic, 

human-like conversations. The AI platform learns from 

vast amounts of data and provides users with 

personalized, responsive interactions in natural 

language [1]. It is designed to be used for various 

purposes such as automated customer support, digital 

marketing content creation, and customer experience 

optimization. The chatbot platform is also easily 

customizable to suit different user’s needs and 

preferences. The platform is said to be able to 

understand context, generate human-like chit chat, 

answer follow-up questions, and suggest creative chat 

topics. ChatGPT also offers powerful natural language 

understanding (NLU) capabilities, enabling it to 

recognize domain-specific language, concepts, and 

entities. The platform also has built-in features allowing 

developers to customize the conversations it generates 

[2]. 

ChatGPT is an AI chatbot platform that enables users to 

have natural conversations with a computer just like 

they would with another person. Through advanced 

natural language understanding (NLU), ChatGPT is able 

to comprehend human language, generate responses that 

are human-like, answer follow-up questions, and 

suggest creative new topics of conversation. The 

platform also offers developers a variety of 

customization options to tailor the conversations to their 

specific needs. This makes it possible for 

anyone—regardless of their background or 

experience—to communicate in multiple languages in a 

way that feels natural and genuinely human [3]. 

Using AI, natural language understanding, and machine 

learning, ChatGPT is designed to create natural 

conversations similar to talking with another person. 

This allows users to get help understanding complex 

topics, request services or information, or just have a 

friendly conversation [4]. With the ability to customize 

the conversations to fit their particular needs and the 

ability to communicate in a variety of languages, 

ChatGPT is a powerful tool for businesses and 

individuals alike [5]. 
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For example, it has the potential to help increase access 

to customer service, enable hands-free productivity, 

enable natural language search for finding information, 

enable fast and accurate data entry, develop more 

efficient customer service bots and even enable more 

personalized advertisements [6]. 

Additionally, ChatGPT can reduce customer service 

costs, allowing companies to focus their resources on 

more important tasks. And, by utilizing the latest 

advances in AI and machine learning, the technology 

will learn from customer interactions to provide the best 

possible customer experience. This can allow businesses 

to build deeper connections with their customers [7]. 

Overall, ChatGPT has the potential to improve customer 

experiences by speeding up communication, simplifying 

transactions, and delivering more tailored services [8]. It 

is expected that companies of all sizes will benefit from 

this technology, and its various applications will expand 

even further. ChatGPT can be used for applications 

outside of business [9]. For instance, it can be used to 

develop more intuitive assistant bots for use in 

educational and healthcare settings. In such settings, 

ChatGPT's natural and conversational language 

capabilities can be leveraged to provide interactive 

support for students and patients [10]. ChatGPT can 

even be used to help with text-to-speech translation, 

enabling people with language barriers to communicate 

more effectively. Additionally, ChatGPT can be used 

for interactive gaming, creating smarter, more 

interactive games that respond to natural language 

queries [11]. 

Chatgpt's natural language processing capabilities offer 

a wide range of possibilities beyond the business realm 

[12]. By leveraging its conversational abilities, Chatgpt 

can be used to create more intuitive assistant bots for 

everything from educational and healthcare settings to 

interactive gaming. It can also be used to provide 

text-to-speech translation, allowing people with 

language barriers to effectively communicate and be 

understood [13]. Additionally, Chatgpt can facilitate 

more efficient and accurate customer service, improve 

customer service efficiency, and even provide better 

customer experience. The possibilities are endless [14]. 

Aim of This Research 

The main aim of this research is to demonstrate how 

ChatGPT works and enhance the AI practices. ChatGPT 

relies on a combination of AI-based machine learning 

systems and natural language processing to create a deep 

understanding of the text it reads [15]. This allows it to 

better understand the context of conversations and 

generate highly accurate responses. 

ChatGPT can be used to create more accurate chat bots 

than traditional methods, as it can learn and grow with 

each user interaction [16]. This deep learning capability 

allows users to have more natural, interactive 

conversations free of pre-programmed responses. The 

deep learning also helps the system develop a better 

understanding of the language being input by the user 

[17]. This can be beneficial for those looking to break 

through language barriers, or to create delightful 

experiences for customers with text-based interactions 

[18]. 

ChatGPT’s natural language understanding also makes 

it helpful for customers who wish to access product 

information or ask complex questions. This 

understanding is key when engaging with customers and 

can create a positive customer experience by quickly 

responding to inquiries [19]. 

Ultimately, ChatGPT has many uses that range from 

enhancing customer service, increasing customer 

satisfaction, and improving the overall user experience 

from interacting with chatbots [20]. It's important to 

remember that the application of ChatGPT is limited 

only to the imagination and can be used in a variety of 

ways to make customer experiences more efficient and 

intuitive [21]. 

Connection of ChatGPT & AI 

ChatGPT chatbots understand the user’s intent, provide 

accurate and relevant answers to their questions, 

recommend products, and act as a virtual assistant, 

guiding customers on a journey guided by AI [22]. By 

reading and analyzing the customer's input, ChatGPT 

can respond appropriately and offer one tailored 

experiences in real time. ChatGPT not only engages 

customers, but also works to understand their needs, so 

that it can personalize its offering and make better 

recommendations [23]. 

It is an advanced form of text-based AI, combining 

natural language processing and machine learning to 

create intelligent chatbot conversations. ChatGPT 

Chatbots can understand a customer’s intent and provide 

answers to their questions, significantly reducing 

customer support costs [24]. They can also track 

customer behavior and interactions across multiple 

channels, allowing brands to gain greater insights into 

their customers’ needs and desires. ChatGPT also acts as 

a virtual assistant, helping customers navigate websites, 

complete orders, and access information quickly and 

conveniently [25]. With ChatGPT, digital marketing 

teams can create compelling customer experiences that 

streamline customer processes, increase customer 

satisfaction, and attract new customers. For example, 

ChatGPT can be used to analyze data about customer 

behaviour and make predictions about what products or 

services customers may be interested in. By combining 

this data with AI capabilities, marketers can gain a better 
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understanding of how customers respond to and interact 

with their marketing campaigns [26]. 

ChatGPT’s AI technology can be used to great 

advantage in digital marketing. By incorporating 

ChatGPT into your marketing strategy, brands can gain 

access to powerful tools that allow them to better 

understand their customers’ behavior, interests, and 

preferences [27]. This data can then be used to develop 

targeted campaigns and improve the customer 

experience. Additionally, ChatGPT’s AI technology can 

automate customer conversations and data analysis, 

resulting in faster and more accurate insights [28]. With 

ChatGPT, companies can also accurately identify 

customer trends, increase the efficiency of their 

marketing campaigns, personalize products and 

services, and optimize decision-making for 

cost-effectiveness. All of these benefits can ultimately 

help brands gain a better understanding of their 

customers and increase the ROI of their digital 

marketing activities [29]. 

Such as: 

• Improved understanding of customer behaviour 

and preferences 

• Automated analysis of customer conversations and 

data to identify trends 

• Increased efficiency and speed in processing 

customer data 

• More accurate targeting and personalization of 

marketing campaigns 

• Added value to customers by providing 

personalized product recommendations 

• Cost-effectiveness of making customer-centric 

decisions. 

By combining natural language processing (NLP) 

techniques with AI models that have been trained on 

large datasets from different industries, organizations in 

the digital marketing sector can gain insights from 

customer conversations, customer behaviour, and 

customer preferences [30]. This data can help 

organizations create more effective marketing 

strategies, provide customized services, improve the 

customer experience, and optimize decision-making for 

cost-effectiveness. NLP techniques can analyze the 

conversations of customers in real-time, allowing 

organizations to gain timely data on customer sentiment 

and preferences [31]. AI models can then use this data to 

create more accurate predictions on customer trends, 

allowing organizations to better tailor products and 

services to their customer base as well as increase the 

effectiveness of marketing campaigns [32]. 

It focuses on transforming customer conversations into 

structured data that AI-powered chatbots can easily 

process and understand. With this technology, retailers 

will be able to determine an individual customer’s 

preferences by analyzing conversations and providing 

more tailored services and support [33]. It also allows 

retailers to personalize interactions, anticipate potential 

customer issues, and improve customer experience. This 

can ultimately lead to higher sales and customer loyalty 

[34]. 

ChatGPT allows businesses to quickly scale up and 

handle high traffic during peak times like the holidays 

by leveraging its AI-powered chatbot technology. The 

chatbot allows businesses to save time, resources and 

money by automatically replying to customer inquiries 

while they focus on other high priority tasks [35]. This 

leads to better customer experience and satisfaction 

which can boost sales during busy periods. 

Harvard Medical School recently explored the potential 

of using the technology to educate patients while 

reducing the burden of long hospital wait times. By 

using natural language processing on conversation data, 

clinicians could better understand and respond to patient 

needs in real time, as well as automate functions such as 

appointment scheduling and billing. With the ability to 

understand patient questions and provide 

context-sensitive interactive dialogue, ChatGPT could 

assist in making healthcare more efficient and reliable 

[36]. 

In the medical world, AI could potentially revolutionize 

how we approach patient care. This technology could 

help clinicians better recognize patterns in disease, 

diagnose and treat patients faster, and design new 

treatments and care pathways. AI could also help reduce 

healthcare costs while improving the quality of care 

[37]. It could also assist in providing real-time data 

analysis, improving coordination among providers, and 

providing insights into the effectiveness of treatments. 

AI could be used to estimate disease risk and detect 

anomalies in data, such as patients with unexpected 

symptoms, allowing doctors to provide better targeted 

care and improve patient outcomes [38]. 

AI can be used in e-commerce to increase customer 

satisfaction and improve product recommendations. 

AI-enabled chatbots can be used to provide customer 

service and answer frequently asked questions, which 

can reduce the burden on customer service 

representatives [39]. AI-powered search algorithms can 

be used to increase the relevance and accuracy of 

product recommendations and lead customers to the 

right products faster. AI-assisted personalization 

algorithms can be used to predict user behavior, while 

predictive pricing and product recommendations can 

help sell products and services more effectively. 

AI-powered analysis of customer feedback and 

comments can help identify trends in customer behavior 
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and allow e-commerce businesses to adjust their 

strategies and marketing accordingly, in order to 

improve customer satisfaction [40]. 

AI can be used to streamline healthcare processes, 

improve patient outcomes, and reduce healthcare costs. 

AI-enabled diagnosis and treatment planning can help 

doctors make better, more informed decisions and 

provide more personalized care. AI-powered analytics 

and predictions can be used to improve patient care and 

identify risk factors earlier. AI-enabled virtual assistants 

can help make administrative tasks more efficient and 

improve the patient experience. AI-driven robotics can 

be used to perform repetitive, low-risk tasks, freeing up 

clinicians’ time for more critical tasks. AI-powered 

medical imaging and analysis can help doctors detect 

and diagnose medical conditions more quickly and 

accurately, allowing for better medical decisions and 

improved patient outcomes [41]. 

ChatGPT can be used to enhance education in a variety 

of ways. ChatGPT can help students have meaningful 

and personalized interactions with their peers and 

professors, as well as provide immediate feedback. 

AI-driven simulations can provide students with 

realistic and engaging learning experiences. AI-powered 

virtual tutors can help identify when a student is 

struggling and provide the appropriate course of action 

or intervention. ChatGPT can help surface relevant 

course material, facilitate knowledge extraction, and 

improve understanding of difficult concepts. Finally, 

AI-driven grading systems can help teachers quickly 

and accurately assess student work and provide 

immediate feedback to help them improve their 

understanding [42]. 

ChatGPT can also be used in finance to help individuals 

and businesses understand economic indicators, news 

and market trends. AI-driven analytics can help 

individuals monitor their personal investment portfolios, 

generate recommendations, and automate trading 

decisions. For businesses, AI-powered forecasting 

models can help them better understand market 

conditions and understand the impact of introducing 

new products or services. AI-driven insights can help 

firms identify high-value opportunities and maximize 

profits. Additionally, AI-powered customer support 

systems can provide personalized advice to help 

customers make sound financial decisions [43]. 

Benefits of AI & ChatGPT 

ChatGPT can use natural language processing and AI to 

help improve customer service in finance and banking. 

By understanding customer needs, ChatGPT can 

provide personalized advice and automated responses 

quickly and efficiently. It can also be used to generate 

recommendation reports and portfolio analysis, helping 

individuals and businesses make well-informed 

financial decisions. Additionally, ChatGPT can help 

reduce overhead for banks by automating mundane 

tasks such as data entry and customer support. It can also 

help develop more secure banking systems by 

improving fraud detection and alert systems. Finally, 

through its AI-driven insights, ChatGPT can help 

identify high-value opportunities in the financial 

markets and create profitable trading strategies [44, 45]. 

It can be used in healthcare, for instance, to help 

improve patient support and diagnosis [46]. By 

providing efficient and personalized advice, health 

facilities can provide better care for their patients. It can 

also help with operational tasks such as patient 

reminders and appointment scheduling [47]. 

In addition, ChatGPT can be used to optimize the supply 

chains of other industries, from food delivery companies 

to online retailers. It can help streamline order 

management and delivery processes, providing more 

accurate predictions for demand and inventory 

requirements[48]. ChatGPT can even be used to develop 

personalized marketing strategies based on customer 

buying trends. Ultimately, ChatGPT provides numerous 

benefits for a range of industries, unlocking the power of 

AI to help businesses improve efficiency and service 

[49]. 

Conclusion 

One of the most significant improvements has been seen 

in customer service. By using chatbots, companies can 

deliver 24/7 service to their customers with automated 

responses, reducing customer wait times and providing 

better customer satisfaction. Automated chatbots can 

also help increase sales, by making personalized product 

recommendations to customers as well as upsells and 

cross-sells. 

Furthermore, AI can help in internal processes such as 

recruiting, where chatbots can discriminate job 

applicants and applications using text-based analysis. 

Companies can better select qualified candidates and 

streamline their recruitment process. 

AI-powered chatbots are also being used extensively in 

the finance, tech, retail, and logistics sectors to optimize 

operations and encourage collaboration between 

departments. By using AI, companies can gain insights 

for better decision making and improve their processes. 

Overall, the potential to use AI-based ChatGPT 

technology for a broad range of applications across 

different sectors is incredible. Its ability to drive 

innovation and propel digitally-enabled transformation 

will benefit businesses and promote economic growth. 

 



International Journal of New Media Studies (IJNMS), ISSN: 2394-4331 

Volume 10 Issue 1, January-June, 2023, Impact Factor: 7.786 

61 

References 

[1] Rathore, R.S., Hewage, C., Kaiwartya, O. and 

Lloret, J., 2022. In-vehicle communication cyber 

security: challenges and 

solutions. Sensors, 22(17), p.6679. 

[2] Dr. Bharati Rathore (2023) ―Integration of 

Artificial Intelligence & It’s Practices in Apparel 

Industry ‖, International Journal of New Media 

Studies (IJNMS), 10(1), pp. 25–37. Available 

at: https://ijnms.com/index.php/ijnms/article/view/

40 (Accessed: 27 February 2023). 

[3] Rathore, R.S., Kaiwartya, O., Qureshi, K.N., 

Javed, I.T., Nagmeldin, W., Abdelmaboud, A. and 

Crespi, N., 2022. Towards enabling fault tolerance 

and reliable green communications in 

next-generation wireless systems. Applied 

Sciences, 12(17), p.8870. 

[4] Khasawneh, A.M., Singh, P., Aggarwal, G., 

Rathore, R.S. and Kaiwartya, O., 2022. E-Mobility 

Advisor for Connected and Autonomous Vehicles 

Environments. Adhoc & Sensor Wireless 

Networks, 53. 

[5] Kumar, S., Rathore, R.S., Mahmud, M., 

Kaiwartya, O. and Lloret, J., 2022. 

BEST—Blockchain-Enabled Secure and Trusted 

Public Emergency Services for Smart Cities 

Environment. Sensors, 22(15), p.5733. 

[6] Jha, S.K., Prakash, S., Rathore, R.S., Mahmud, M., 

Kaiwartya, O. and Lloret, J., 2022. 

Quality-of-service-centric design and analysis of 

unmanned aerial vehicles. Sensors, 22(15), 

p.5477. 

[7] Kumar, M., Kumar, S., Kashyap, P.K., Aggarwal, 

G., Rathore, R.S., Kaiwartya, O. and Lloret, J., 

2022. Green communication in internet of things: 

A hybrid bio-inspired intelligent 

approach. Sensors, 22(10), p.3910. 

[8] Rathore, R.S., Sangwan, S., Kaiwartya, O. and 

Aggarwal, G., 2021. Green communication for 

next-generation wireless systems: optimization 

strategies, challenges, solutions, and future 

aspects. Wireless Communications and Mobile 

Computing, 2021, pp.1-38. 

[9] Shafer G. A Mathematical Theory of Evidence. 

Princet Univ Press. 1976. 

[10] Rathore, B., 2022. Supply Chain 4.0: Sustainable 

Operations in Fashion Industry. International 

Journal of New Media Studies (IJNMS), 9(2), 

pp.8-13. 

 

[11] Rathore, R.S., Sangwan, S. and Kaiwartya, O., 

2021. Towards Trusted Green Computing for 

Wireless Sensor Networks: Multi Metric 

Optimization Approach. Adhoc & Sensor Wireless 

Networks, 49. 

[12] Rathore, R.S., Sangwan, S., Adhikari, K. and 

Kharel, R., 2020. Modified echo state network 

enabled dynamic duty cycle for optimal 

opportunistic routing in 

EH-WSNs. Electronics, 9(1), p.98. 

[13] Petrolo R, Loscrí V, Mitton N. Towards a smart 

city based on cloud of things. In: Proceedings of 

the 2014 ACM international workshop on Wireless 

and mobile technologies for smart cities - 

WiMobCity ’14. New York, New York, USA: 

ACM Press; 2014:61- 66. 

doi:10.1145/2633661.2633667. 

[14] Rathore, R.S., Sangwan, S., Mazumdar, S., 

Kaiwartya, O., Adhikari, K., Kharel, R. and Song, 

H., 2020. W-GUN: Whale optimization for energy 

and delay-centric green underwater 

networks. Sensors, 20(5), p.1377. 

[15] Dempster AP. A Generalization of Bayesian 

Inference. J R Stat Soc Ser B. 1968;30:205-247. 

[16] Rathore, R.S., Sangwan, S., Prakash, S., Adhikari, 

K., Kharel, R. and Cao, Y., 2020. Hybrid WGWO: 

whale grey wolf optimization-based novel 

energy-efficient clustering for 

EH-WSNs. EURASIP Journal on Wireless 

Communications and Networking, 2020(1), 

pp.1-28. 

[17] Singh, U.P. and Rathore, R.S., 2013. Distributed 

Hierarchical Group Key Management using 

Elliptic Curve and Hash Function. International 

Journal of Computer Applications, 61(19). 

[18] Singh, U.P. and Rathore, R.S., 2012. An efficient 

distributed group key management using 

hierarchical approach with ECDH and symmetric 

algorithm. J. Comput. Eng. Intel. Syst, 3(7), 

pp.32-41. 

[19] Bali, V., Rathore, R.S. and Sirohi, A., 2010. 

Routing Protocol for MANETs: A Survey. IUP 

Journal of Computer Sciences, 4(3). 

[20] Kung, T.H., Cheatham, M., Medenilla, A., Sillos, 

C., De Leon, L., Elepaño, C., Madriaga, M., 

Aggabao, R., Diaz-Candido, G., Maningo, J. and 

Tseng, V., 2023. Performance of ChatGPT on 

USMLE: Potential for AI-assisted medical 

education using large language models. PLOS 

Digital Health, 2(2), p.e0000198. 

[21] Bali, V. and Rathore, R.S., 2010. A NEW 

HIERARCHICAL TRANSACTION MODEL 

FOR MOBILE ADHOC NETWORK 

ENVIRONMENT. International Journal on 

Computer Science and Engineering, 2(3). 

[22] Singhal, S. and Rathore, R.S., 2015. Detailed 

Review of Image Based Steganographic 

Techniques. IJCST, 6, pp.93-95. 

[23] Kumar, V. and Rathore, R.S., 2018, October. 

Security issues with virtualization in cloud 

computing. In 2018 International Conference on 

Advances in Computing, Communication Control 

and Networking (ICACCCN) (pp. 487-491). IEEE. 

https://ijnms.com/index.php/ijnms/article/view/40
https://ijnms.com/index.php/ijnms/article/view/40
https://ijnms.com/index.php/ijnms/article/view/40


International Journal of New Media Studies (IJNMS), ISSN: 2394-4331 

Volume 10 Issue 1, January-June, 2023, Impact Factor: 7.786 

62 

[24] Sharma, P. and Rathore, R.S., 2015. Three Level 

Cloud Computing Security Model. International 

Journal of Computer Applications, 119(2). 

[25] Bali, V., Rathore, R.S., Sirohi, A. and Verma, P., 

2009, August. Information Technology 

Architectures for Grid Computing and 

Applications. In 2009 Fourth International 

Multi-Conference on Computing in the Global 

Information Technology (pp. 52-56). IEEE. 

[26] Baidoo-Anu, D. and Owusu Ansah, L., 2023. 

Education in the Era of Generative Artificial 

Intelligence (AI): Understanding the Potential 

Benefits of ChatGPT in Promoting Teaching and 

Learning. Available at SSRN 4337484. 

[27] Bali, V., Rathore, R.S. and Sirohi, A., 2010. 

Performance analysis of priority scheme in ATM 

network. International Journal of Computer 

Applications, 1(13), pp.26-31. 

[28] Bali, V., Rathore, R.S., Sirohi, A. and Verma, P., 

2009, December. A Framework to Provide a 

Bidirectional Abstraction of the Asymmetric 

Network to Routing Protocols. In 2009 Second 

International Conference on Emerging Trends in 

Engineering & Technology (pp. 1143-1150). 

IEEE. 

[29] Dixit, R., Gupta, S., Rathore, R.S. and Gupta, S., 

2015. A novel approach to priority based focused 

crawler. International Journal of Computer 

Applications, 116(19). 

[30] Tomar, R. and Rathore, R.S., 2016. Privacy 

Preserving in TPA using Secured Encryption 

Technique for Secure Cloud. International Journal 

of Computer Applications, 138(8). 

[31] Tomar, R. and Rathore, R.S., 2016. A Survey on 

Privacy Preserving in TPA Using Secured 

Encryption Technique for Secure 

Cloud. International Advanced Research Journal 

in Science, Engineering and Technology, 3(4), 

pp.83-86. 

[32] Bali, V., Rathore, R.S., Sirohi, A. and Verma, P., 

2009. Clustering Technique Approach to Detect 

the Special Patterns for Medical Video 

Mining. Advances in Data Management, p.140. 

[33] Bang, Y., Cahyawijaya, S., Lee, N., Dai, W., Su, 

D., Wilie, B., Lovenia, H., Ji, Z., Yu, T., Chung, 

W. and Do, Q.V., 2023. A multitask, multilingual, 

multimodal evaluation of chatgpt on reasoning, 

hallucination, and interactivity. arXiv preprint 

arXiv:2302.04023. 

[34] Bali, V., Rathore, R.S., Sirohi, A. and Verma, P., 

2009. Architectural Options and Challenges for 

Broadband Satellite ATM networks. Recent 

Developments in Computing and Its Applications, 

p.155. 

[35] Wagner, S., Kronberger, G., Beham, A., 

Kommenda, M., Scheibenpflug, A., Pitzer, E., 

Vonolfen, S., Kofler, M., Winkler, S., Dorfer, V., 

et al., 2014. Architecture and design of the 

heuristiclab optimization environment, in: 

Advanced methods and applications in 

computational intelligence. Springer, pp. 197–261. 

URL: 

https://doi.org/10.1007/978-3-319-01436-4_10.  

[36] Srivastava, S.N., Kshatriya, S. and Rathore, R.S., 

2017. Search Engine Optimization in E-Commerce 

Sites. International Research Journal of 

Engineering and Technology (IRJET), 4(5), 

pp.153-155. 

[37] Rattan, V., Sinha, E.M., Bali, V. and Rathore, R.S., 

2010. E-Commerce Security using PKI 

approach. International Journal on Computer 

Science and Engineering, 2(5), pp.1439-1444. 

[38] Rathore, B., 2021. Fashion Transformation 4.0: 

Beyond Digitalization & Marketing in Fashion 

Industry. Eduzone: International Peer 

Reviewed/Refereed Multidisciplinary 

Journal, 10(2), pp.54-59. 

[39] Rathore, B., Digital Transformation 4.0: A Case 

Study of LK Bennett from Marketing Perspectives. 

[40] Tazid Ali, Palash Dutta HB. A New Combination 

Rule for Conflict Problem of Dempster-Shafer 

Evidence Theory. Int J Energy, InfCommun. 

2012;3:35-40. 

[41] Rathore, B., 2022. Impact of Green Marketing on 

Sustainable Business Development. Cardiff 

Metropolitan University. Presentation. 

[42] Lund, B.D. and Wang, T., 2023. Chatting about 

ChatGPT: how may AI and GPT impact academia 

and libraries?. Library Hi Tech News. 

[43] Dr. Bharati Rathore. (2023). Digital 

Transformation 4.0: Integration of Artificial 

Intelligence & Metaverse in Marketing. Eduzone: 

International Peer Reviewed/Refereed 

Multidisciplinary Journal, 12(1), 42–48. Retrieved  

from https://www.eduzonejournal.com/index.php/eipr

mj/article/view/248 

[44] Luzuriaga, J.E.; Perez, M. A comparative 

evaluation of AMQP and MQTT protocols over 

unstable and mobile networks. In Proceedings of 

the 2015 12th Annual IEEE Consumer 

Communications and Networking Conference 

(CCNC), Las Vegas, NV, USA, 9–12 January 

2015. 

[45] Rathore, B., 2022. Textile Industry 4.0 

Transformation for Sustainable Development: 

Prediction in Manufacturing & Proposed Hybrid 

Sustainable Practices. Eduzone: International 

Peer Reviewed/RefereedMultidisciplinary 

Journal, 11(1), pp.223-241. 

[46] Van Dis, E.A., Bollen, J., Zuidema, W., van Rooij, 

R. and Bockting, C.L., 2023. ChatGPT: five 

priorities for research. Nature, 614(7947), 

pp.224-226. 

[47] Bali, V., Rathore, R.S. and Sirohi, A., Adaptive 

https://www.eduzonejournal.com/index.php/eiprmj/article/view/248
https://www.eduzonejournal.com/index.php/eiprmj/article/view/248
https://www.eduzonejournal.com/index.php/eiprmj/article/view/248


International Journal of New Media Studies (IJNMS), ISSN: 2394-4331 

Volume 10 Issue 1, January-June, 2023, Impact Factor: 7.786 

63 

Analysis of Throughput in Mobile Admhoc 

Network (IEEEm802. 11). 

[48] Kumar, V. and Singh Rathore, R., 2016. A Review 

on Natural Language Processing. International 

Journal Of Engineering Development And 

Research. 

[49] Bhatnagar, D. and Rathore, R.S., Cloud 

Computing: Security Issues and Security 

Measures. 

 

 


