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Abstract 

 

Every Search engine optimization (SEO) is the 

process of optimizing a website and its content so 

that it can appear higher in the search engine results 

for relevant queries. By adhering to certain 

optimization techniques, businesses can increase the 

amount of free, organic traffic they receive from 

major search engines such as Google and Bing. 

These techniques include optimizing content, 

structure, keywords, image tags and metatags, as 

well as building quality back links to the website, 

among other strategies. Ultimately, SEO is a 

long-term, organic strategy for improving website 

visibility in search engine results and driving 

increased traffic to the website. Search engine 

optimization (SEO) has grown in popularity and 

importance in digital marketing over the past few 

years for a few reasons. With the increased use of 

artificial intelligence, search engines have become 

better at recognizing user intent and delivering more 

useful, accurate results. As a result, businesses need 

to optimize their websites and content more 

effectively to remain competitive and drive traffic. 

Additionally, more and more businesses are relying 

on digital channels and online strategies to market 

their products and services, making SEO an even 

more integral part of their digital marketing 

campaigns. Finally, businesses continue to use 

analytics and big data to track and measure the 

success of their online campaigns, making SEO an 

even more indispensable part of their digital 

marketing efforts. 
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Introduction  

 

The e-commerce industry has seen tremendous growth 

in recent years, driven primarily by the increasing online 

shopping craze and more widespread access to the 

internet and mobile devices. As a result, e-commerce 

websites are competing more fiercely for customer 

attention and purchases [1]. Companies are investing 

increasingly more into their digital strategies and 

e-commerce offerings, from providing better user 

experiences to developing more sophisticated and 

personalized marketing campaigns, among other tactics 

[2]. Additionally, they are turning to analytics and big 

data to gain insights on customer behaviour in order to 

deliver better, more targeted marketing messages and 

offerings. With so many companies competing for the 

same customers, e-commerce websites must stay 

up-to-date with their digital strategies and offerings in 

order to remain competitive [3]. 

Artificial intelligence is increasingly overlapping with 

SEO and replacing traditional data analysis techniques. 

As search engines become more advanced, artificial 

intelligence has become integral in optimizing content, 

improving user experiences, driving online traffic and 

more [4]. AI-driven technologies such as natural 

language processing, facial recognition and computer 

vision are being used to automate and optimize SEO 

technology such as keyword optimization, content 

optimization, and link building [5]. AI is also being used 

to improve customer experience by personalizing 

searches, making them more accurate, and providing 

personalized recommendations [6]. AI has enabled 

search engines to provide more accurate and helpful 

results, driving more organic traffic and improving the 

overall user experience [7]. 

Artificial intelligence (AI) is revolutionizing customer 

experience (CX) by providing companies with deeper 

insights into their customers, helping them to better 

understand their behavior, preferences, and needs [8]. 

AI technology such as machine learning, natural 

language processing and computer vision are being used 

to analyze customer data such as interactions and 

feedback, as well as external sources such as web and 

social media, to gain insight into customer behavior and 

preferences [9]. With this deeper understanding, 

companies can tailor and personalize their customer 

experience with more relevant services, offers, 

campaigns and recommendations [10]. Furthermore, by 

combining AI with human intelligence and creativity, 

companies can create new and innovative CX solutions 

that are tailored to the individual customer and 

drastically improve customer loyalty [11]. 

Search engine optimization (SEO) is the process of 
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improving the visibility of a website or web page in 

search engines’ organic or unpaid search results. SEO 

involves optimizing website content and code so that 

search engines can better understand what the website is 

about and display relevant results to users [12]. By 

improving the visibility of a website in search engine 

results, SEO can help generate more web traffic, leads, 

and sales. Additionally, SEO can help support the 

development of a search engine and the overall user 

experience by improving content accessibility, speed, 

and quality [13]. 

Factors Impacting SEO 

These are few factors which are impacting SEO: 

1. Quality Content – Content should be relevant, useful, 

and up to date. It should also feature keywords 

frequently that are relevant to the topic you are trying to 

rank for [14]. 

2. Keyword Strategy – Strategically placed keywords 

help the search engine crawlers identify relevant website 

content faster and boost ranking positions [15] . 

3. On-Page SEO – This includes properly formatting 

page titles, headings, meta descriptions, and other 

on-page SEO elements  [16] . 

4. Link Building – Quality backlinks from authoritative 

websites help strengthen the SEO value of a website and 

is another factor in improving ranking positions [17]. 

5. Technical SEO – Properly configuring a website’s 

backend and code can help increase the crawlability of a 

website and boost the SEO value [18]. 

6. Mobile Optimization – Mobile-friendly websites 

ensure users get an optimal experience regardless of 

device and help contribute to better ranking positions 

[19]. 

7. User Experience – Creating an engaging and positive 

user experience goes a long way in improving ranking 

positions. This includes making content accessible, easy 

to read, and reducing page loading times [20]. 

Apart from these factors, AI is beginning to have a 

major effect on SEO practices. AI-driven algorithms, 

such as Google’s RankBrain, are continuously learning 

and adjusting to user searches and data [21]. AI allows 

for more comprehensive and accurate analysis of search 

data, leading to better-targeted search engine results 

pages (SERPs) [22]. AI can also help optimize website 

content by automatically understanding user intent and 

suggesting relevant content to searchers, allowing for 

more accurate and personalized searches [23]. AI has 

also been incorporated into SEO tools to automate tasks, 

such as keyword research and backlink analysis, thus 

freeing up marketers to focus on other aspects of SEO 

[24]. 

Ways to Increase Website Visibility 

These are few ways to increase website visibility: 

1. Optimizing for and monitoring rank: Monitor 

rankings for your target keywords and build content to 

optimize for them [25]. 

2. Utilizing keywords effectively: Research keywords 

relevant to your business and find opportunities to 

strategically incorporate them into your website content 

[26]. 

3. Creating quality content: Develop content that adds 

value to searchers and encourages them to stay on your 

website longer. 

4. Technical SEO: Optimize your website speed, ensure 

crawlability and indexability and diagnose any technical 

issues that may be holding back your website’s 

performance [27]. 

5. Link building: Find opportunities to create 

high-quality links to your website and build 

relationships with other influential websites in your 

industry [28]. 

6. Analyze, Monitor and Adapt: Regularly use analytics 

and insights to better understand your audience and 

adjust your SEO strategy accordingly [29]. 

AI technology can help to improve the visibility of a 

website in the search engine results pages. AI can 

analyze website content and optimize it for specific 

keywords and phrases that are relevant to a given 

industry or niche [30]. It can also identify technical SEO 

issues and suggest solutions to rectify them [31]. AI can 

also help to identify opportunities for link building, 

content marketing and other SEO initiatives, as well as 

spotting and removing malicious files and content. In 

addition, AI can help to track visitor behaviour and 

recommend ways to improve the user experience [32]. 

AI technology can be used to analyze website content 

and optimize it for specific keywords and phrases that 

are relevant to a given industry or niche [33]. This type 

of optimization can increase website visibility in the 

search engine results pages (SERPs) [34]. AI can also 

identify technical SEO issues and suggest solutions to 

rectify them. By fixing these issues, websites can 

become more visible in SERPs [35]. AI can also be used 

to identify opportunities for link building, content 

marketing, and other SEO initiatives that can improve a 

website’s ranking, as well as spotting and removing 
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malicious files and content that could affect a website’s 

performance [36]. Lastly, AI can also be used to track 

visitor behaviour and recommend ways to improve the 

user experience, further improving a website’s visibility 

in SERPs [37,38]. 

Conclusion 

It is generally accepted that higher rankings in search 

engine results pages (SERPs) are dependent on many 

factors, including keyword usage, content quality, and 

website performance. It is unlikely that a website's 

profitability would itself be a factor in its ranking, 

although higher profitability could indicate better 

website performance, content quality, and user 

experience, all of which are factors that can certainly 

improve rankings.AI tools can offer website owners 

insights into their users, leveraging data points to gain 

insights into factors such as navigation paths, page 

performance, user preferences and intent. In this way, 

AI can help to identify patterns in user behaviour which 

can be used to improve website performance, content 

quality, and user experience. AI can also help to 

automate repetitive tasks and optimize website 

maintenance so that more resources can be devoted to 

improving website performance, content quality, and 

user experience. 
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